
AT -1457
M.B,A. (Semester-IV) Examination

]IIARKETING FOR NON-PROFIT ORGANISATION AND SOCIAL SERVICES

Paper-NIBA/4203/SM

Time : l'h.ree Hours] [Maximum Marks : 70

\ote :-(l) .q.ncrrol ALL queslions.

(2) Figures to the right indicate marks.

SECTION--A

1. (a) Enlist the major issues \\,hich NPO's need to address while marketing ofAdult literacy

prograrnme ? 14

OR

(b) Explain the role ofN,lanagement in solving the problems ofNPO's that are essentially senice

oriented. 14

Sf,CTION-B

2. (a) Expiain in briefabout the Marketing ofsocial senices. '7

O) "Due to the modernisation as the intluence ofwestem culture no$'adays AIDS is spreading

in India slow11. You are appointed as a campaign manager for a\lareness prog.amme. Suggest

the awarcness as \i'ell as protection how to deal u,ith such a social evil. 7

OR

(c) Discrlss the social and drc cultural faclors for non profit orsani-sation. .1

(d) What arc the future conditions which can be identifiable lbr Campaign of 'Organ

Donation" ? 7

3- (a) Discuss the concept ofproduct service life cycle. Cive relevant example. 7

(b) Make a strategy lbr the non proit organisatiofl 'Wild Lile Conservation" Ae?rencss

plograrunc. 1

OR
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(c) Lxplain thc concept ol Markcting mix. Howthe tactors olNlarketing mix arc beneficjal lbr

the non profit organisation and social service nrarketing i' 7

(d) Rockland groups entcred inlo the health care during the last decade, r\hen the large health

care companics are already established. Rockland decided not to go for ven'large size

hospilals but to have network ol relatively smaller size properties. You as a marketing

nlanagcr: suggest a suitable promotion mix for the Rockland Hospital- '7

SECTION-C

,1. (a) Irxplain the diftirsion of innovative model. (INNO\',AI ION DIFFUSION MODEL). 7

(b) What media should be used 1br making aryarcness to the people regarding Beneliciary

contacl programnre. for Anli tobacco progranlme 1 1

OR

(c) In \\hat spccific wa) s does the distribution ofscn ices ditJtr l'rom the disrribution ol goods.

7

(d) llow clcctronic media rvill be helpful for makirg a{.areness ofsocial evilsinlndia'l 7

SECTIOTt--l)

i. Coca-Cola being one 01 the largest beverage compan)'in lndia, realize that CSR had to be

an integal paft ol iG corporalc agenda- .According to rle compir.rl; n *as a\,"ari olthe l.nl,ironmental.

Social and llconomic ilrpact caused by a business of its scale and therelbrc it had decided to

implernent a \',,idc range ofinitiativcs to improYo the qualile oflife ofils cLrstomers. the workforce

and socielv at lar!e.

l{owcver lhe compan)'came in ibr severe criticism from activists and cnvironmenlal cxperts

who cl)argcd it \\ith depleting ground \\cter resolLrces in the areas in which its hotlling planls were

[,aatad, thare5) altec!ing 1]re li\clihood o1 p.ror 1'arirers. dunlpi,rg io\ic and harardous \\dsle

matedals near its hottling facilities and disclrarginp \r3ste \\alcr into the a5ricultural land ol lirmers.

Nloreorer, its allegcdly unethical busiiess practices in developing countries led to its being one of
the most bo\coltcd conrpanies in the lvorld.
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Notwithstanding the criticisrn the compan), continuod to charnpion various initiatives such as

min-$ alcr hafl estillg, going in lor su$ainable packaging and reclcling and sening rhe c,rmmunities.

Whcrc it optcd, Coca Cola planned to become watcr neulral as a port of ils global strategy 01'

achie\.ing water neutraliry However criticism againsl the comp.my refused to clic do*n. Critics ltlt
thal Coca-Cola \-\'as spending millions ofdollars to project a'grecn' and environment l'riendly

image of itselt, rvhile l'aiiing to makc any change in its operations. fhe) said that this was an

attempt at grccnwashing as Coca-Cola's busincss praclices in India had tamished its brand image

not onl.v in India but also globally.

(1) Analysc the CSR strategy adopled by Coca-Cola India

(2) Llnderstand the issues and Challcnges laced by Coca-Cola. Also recomfiend strategv to

overcome it. '1
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