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]I.B.A. S€mester-III Examination

SPORTS NIARKETING

Paper-MBA,r3603/SP

Time : fh-rec Horus] [Marimum Varks : 70

Notc : (1) Fig:L[es to the right indicate maiks.

(21 Anempt ALL questions.

SECTION-A

I. (a) Discuss the scope of sports marketing with respect to various stakeholden of Sports

across the world. 14

OR

(b) Discuss the Evolulion of spons in the world in last I50 years. 1.1

SECTIO]I-B

2. (a) Define marketing mix for Spons Nlarketing. 1

(b) Fonrulare a marketing plan for a new Badminton racket manufactuler in lndia. 7

OR

(c) what do you mean by cost-cffective marketing strategv 1 1

(d) Discuss the Eight P's of Sports marketing with respect to Indian Super

League-foorball. 1

3. (a) What is the importance of promotions in Sports ? 1

(b) I.S.L.-Football rickers are mostly given away as complimcntar) passes. Ho!1 would -you

promote ticket sa.les for such event in lddia ? 7

OR

(c) List do*n the sales promotional methods for Sports and Sports related products. 7

(d) IIow would you use sales promotion to promote your new badmintotr academy'l 7
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SECTION-{
(a) Discuss the inrportance ofspons advertising. '7

(b) \l-ha! are the objccrivcs ofusing spons celebrit) in advenisements 1 i
OR

(c) Compare the cost v,'s. reach lactor of television adverrisiug on sports channels- '7

(d) \\'hat are thc advantages and limiterions ofprint media in sports advertising'.) 7

SECTION'-D

h 2012. thc HltIng:on Post reported the W\\E is f'ake. Tlere have been many ncwS eien

carlier reportiog match duration. movcs, ildshing moves and outcomes are predelcrmined.

The major events arc disoussed and planned belbrehand. Hou'cver this haC never hampercd

the grourh of \\brld \\'restling Entertainment (WWE) orned b) Titaa Sports. lnc. lt is I{YSE

listed company with a consolidated revenue of S 800 mln. F.\'en the company indiiccrl!

accepts the tact that its marketing tactics lbr keeping fans cntcnalred. bv crcatinl srones

around \tr''\l E Superstars thev keeF the interest of dre vieqers aiive.

(a) Discuss a detail plan of launching and marketing a similar sports cntcftainmenr shoq

in InJia.

(b) Ho& do you profile a W\lE consumer beiore and after the HutT i'ost news of lal<.

wrcstlin. in \l \\ F )
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