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M,B.A. Semcstcr-III Examination

INTERNATIONAL MARKETING STRATEGY
Paper-MBA-/3201/M

Time : Three Hours] [Maximum Marks : 70

Note :- ( I ) Attempl ALL qu{sli,Jns.

(2) Figures to right indicate marks.

SECTION_A

l. (a) Illustrate scope of markcting in the international context. 14

OR

(b) Explain decision making process with respect to internationalisation of businesscs.

14

SECTION-B

2. (a) What are various negotiation strategies in the context of intemational marketing ?

1

(b) A good number of small scale businesses have achieved horizons by making their

business trul)' intemational. 'l.iat Papad', oue of the forcmost brands in India enjoys

loyalty by lndians. Attempts havc been made to make the brand, an intemational one,

but in vein. IIow should'Lijat Papad' €nter foreign markets and grab the

shelt'-space ? Suggesl entry strategies for the same. 7

OR

(c) What are the steps in global strategic planning ptocess, in intemational market ? Explain.

7

(d) Indian hcrbal products have reaqhed to major pofiion of the world. Pcople possess a

lteling of respect towards these products. Despite the fact, the pace of diffusion of
these products is a slow one. Which market coverage strategies should be adopted by

lndian companies to occupy the farthest comers abroad ? '1
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(a)

(b)

lllustrate various intemational pricing stratcgies. 7

'l here is a huge dif'ference between marketing in a devcloped nation and that ol a less

deleloped country. lhe distribution strateg-Y which succeeds in one country ma.v not

cqually succccd. rather fail in another counu)*. Happy Life'is an entiry which focuses

mostly on online distribution. While expanding markets, they have ontcrcd in somc less

developcd countries $herein digiralization has almost begun- \lhich distribution strdtegies

should be implemented b1' Happy Lil'e' 1rr cover less developed countries ? 7

OR

Lllaborate significant new product development process for inteinationalizing product.
,|

A crcatilc \r'ay ol acquiring line extcnsions is to add a companion producl in a product

mix. Thus, shaving cream marketers extefld with either razors or afier shave lotions.

Yet, some markctcrs venture into products which, in no way. are relatcd to cxisting

producl mix. 'fhus a chocolate marketer deals with coffee. Which is a bett€r way

accordiflE, 1(, you. 1() acquirc line extensions ? Justify. 7

SECTION-{

Explain letlel of credit in detail. 7

lllustrate thc role ol intemational marketing intelligence. 7

OR

Elaboralc EXIM proccss and its significance. '7

What are various challenges *,ith reference to intemational promotion strategics ?

7

(c)

(d)

4 (a)

(b)

(c)

(d)

SECTION-D

5. Smoking is bad. Smoking is injurious. Smoking kills. There are numerous governmcnt

efforts, non-profit organization's initiatives and moves by social workers to dissuade people

from smoking and gct rid of it. Marketers too, have seen this as an opponunity. Market is

flooded with chewing gums. syrups with a communicatiol that these products help to quit

smoking.
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And Dow, thurc are e-ciBarcttes in market which are electronio dcviccs vaporizing a

flavoured liquid and with a comparatively less nicotinc content. But studies show that even

thc health risks of e-cigarettes are uncertain, as the.fluid in e-cigarettes is made-up of
ricotins, propylgne glycol, glycerine and other artificial flavours. l'he vapour created out of
these, contains toxicaflts afld traces of hea'ly metals at levels permissiblc in inhalation

medicines. Ho\\,ever, it is found that these chemical concentmtions may exceed limits.

World Heallh Organization has slanrmed the e-cigarettes marketeG. Medical practitioners

also say that any nicotine replacemcnt therapy is to be strictly monitofed. The number of
e-cigarefte users has reached beyond billions in world. The moral of the story is -
''E-cigarcttcs sccnr to be swecl-traps !"

(a) Analysc thc cilsc

(b) "E-cigarcttcs are the healthy alternative" is a communication by marketers so far. Do
you agree ? Justily. 7

1
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