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(1) Attcmpt ALL qucstions.

(2) Figurcs to thc right indicatc ma*s.

SECTION-A

lllustrate the concepl of brand image and brand identity

each other ?

[N4aximum Marks : 70Time

Notc.:
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llou'are they interlinked to
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OR

Explain brand identity levels and prism in detail. 14

SECTION_}'

What are various ways to position a brand ? Elaboratc. 7

Patanjali has succeeded in creating a sfong brand positioning in the minds ofcustomers.

Therc arc some new upcoming brands bascd on the same theme of herbal or Ayurvedic

contcnts or iogredicnts in their product ]inc. IIow should these new brands position

themselves so that they stand firm and emerge viclorious in market ? 1

OR

What are the precautions to be take! while repositioning a brand ? 7

Seven Up has been with a strong brand cult in soft drinks market. The root reason was

its posilioning. Wlen all the soft drinks were being sold on the 'cola' parameter, Seven

Up dared to position it as'the unqola drink'. But today the brand cult has minimised.

Wtat are your suggestions to reposition Seven lJp ? 7

What are the pre-requisitcs to creatc a brand lor long-run ? 7

Yezdi and Rajdoot once ruled the Indian roads. These big brand names are nowhere

today. But recently trend and craze of cruise bikes and bullets has arrived back in India.

This is an opportunity for lost lcgcnds likc Yczdi and Rajdoot. What do you suggesl

to rcvitalize Yezdi and Rajdoot in currcnt cru'l '7

OR

What do you mean by brand portlblio ? Explain. 7

Yamaha's RX 100 was a beloved brand for Indians. Ever today, this old bike co-relates

to the sentiments of people. It's really astonishing that RX 100's production has taken

a halt since ycars. Yamaha climinatcd this highly sold bikc from their portfolio. Do you

feel, Yamaha's decisioo to climinatc RX 100 was righl ? Justify. 7
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SE(:TION-C

(a) Hou should a branc be firanagcd in a turbulcrl scene 'l 1

(b) What is brand extension ? Explai[ '1

OR

(c) What do you mean b) line extension ? Elaborare.

(d) llluslrate financial aspects oI a brand in dctail. 1

SI](:TION.D

For years, a saloon has been a gcncric thing lor Indians. Grooming and personal care

was not having a glamorous louch so 1ar. Ilair-cut and shaving ',vas a day to day lilc
commoD thing. But graduall-"_ Westcrnjzcd approach spread in Indian culture. Youngstcrs

tumed more careful abour their look.

Jaued Ilabib saw this as an opponunit\'. .,\ saloon u'as his pfietrtal proltssion. Alier
completrng his hair designing coursc from lhc repuled \4orris School of llair Designing,

London, hc thought oI creating a brand in this sector. \!'ell equipped with thc basic knowlcdgc

and skill ofhair designing, Jaued Habih er<pcrimcnted a lot in India:t context. Today. there

aro around 520 outlcts all o\cr thc nation. Ile. himself rrains majority of thc work loroe.

lf an outlet is not running satisfactorily, he stays in the city for a week or so. Works

lvith the workforce. The news that hc is thcrc in the city attracts people. The derailed outlet

is back in fte 11o*. He then shifts to sone other location.

Jau,cd Habib is a classic cxample of how a generic and core senice can bc rlodilicd
tkough various augmentations. There's a lot ro happen yct. Future for Jawcd llabib is much

brighler.

(a) Anirlyze rhe case. '7

(b) What are your suggestions to i'urthcr moJify and spread the serviccs brand- 'Jarvcd

llabib'? '7
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