
also inspired by the sea- featuring a twin-tailed
siren ftom Gr€ek Mythology.
As Starbucks celebrates ib 406 annivercary, the
brand has evolved further. It wants to utilize the
potential of its presence in over 16,000 retail
oufleb across 50 counties to the fullest.
The nan, Brand ldentity gives Sta$uck
'Freedom and {lexibi[ty' to explore innovation
and new channels of distribution that will keep
in step current customerc and build strong
conneclions with new customels.

a) Comment on Branding in Retail chain sector 7
specifically coffee shope across world?

b) Similar to STARBUCI(S, the other leading
cof{ee retail chain Brands like CCD, BA RISTA;
MOCIIA are also popular in India. Identifi, the
caus€s of their success
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1. All questions are compulsory.
2. Figures to the right indicate full mads

SECTION - A

1. a) Why companies opt for Brand Extensions? 14
Explain strategic framework of Brand extension
with suitabl€ examples?

OR

b) Many consultanb feelthat all the methods of
Brcnd valuations are not authentic and do not
yield adequate results. Do you support this
statement? Enumerate your views by
considering 'Financial aspect of Bmnds'?

14

SECTION - B

2, a) Discuss the various issues in Bnnding? Which
according to you is the most important and
whv?

7

7
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b) C,omment on the Brand image of the following
Brands in the present Market cantext by
considering consumer mindsets.
i) FOGG DEOSPRAY.
ii) APPLE'S I PHONE.

OR

c) Explain the concept of Brand identity with
respect to prisms and levels?

d) Comment and explain on the issues o[ Brand
Evolution and hiehrchy of lhe Iollowing
brands.
i) Domino's Pizza &
ii) Colgate- Palmolive

3, a) Explain in brief various steps in lhe process of
'Brand Creation'. Give 

'suitable 
example?

b) What do you mean by the term'Brand
portfolio'. Comment on the Brand portfolio
strategies of the
i) Camlin Ltd.
ii) ITC Lrd.

OR

c) Outline and justifu essential el€ments of the
'Brand-Product' Relationship?

77 d) Explain the Brand Revitalization shategy
adopted bg lhe following Brands in Indian
Ma*et.
i) McDonalds.
i, AUDI.

SECTION - C

4. a) What are various ways to position a Brand?
Elaborate and discuss with example?

b) Using pvqlgp'5 grand personalily framework
explain Human and emotional c€ntered
aspec{?

OR

c) What are the parameters to calculate Brcnd
equity? Explain the significance of Brand
equity in mergers & acquisitions?

d) Discuss in brief with suitable example,
Umbrella and Endorcement Branding?

SECTION - D

The STARBUCKS story began in 1971 with a
singl€ storc in Seattle as 'a roaster and retailer of
whole bean and ground cof{ee. tea and spic€s.
The Brand was named after the 'First mate in
Herman Melville's Moby Dick'. [t evoked the
romanc€ of the high seas and the seafaing
tradition of the earb coffee haders lhe Logo was

77
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