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AGRO-llUsINI,lSS MARKETINC

Prpcr-MBA/3206/NI

Time : Three Hows]

Notc : (l) A!rempt  LLquestions.

(2) figures to the right indicalc full marks.

SECTION-A

lMaximum Marks : 70

l. (a) India is the second largest producer of fruits artd vcgetablcs and yct has a vcry less share

i.e. 1.570 of world trade in farm fresh products. Ncarly 18% of agri producc bccomcs

rottel either due to its nature or due to supply chain incfficicncy. Discuss issues rclated

with supply chain management ofagriculture produce. Also cxplain how thcsc problems

can be solved. 14

OR

(b) What do you mcan by agro processed products ? List down thc name ol industrics that

are dependcnt on agro prccesscd products. Also cxplain scopc and factors crcatirlg

opportunities in food proccssing scctor in lndia. 14

SECTION-B

2. (a) Define agriculture marketing. Discuss its objectivcs and scopc. 1

(b) Many of lndian farmcrs sell their agriculturc products in thcir villages at lcsset cost as

comparcd to cities. What can bc thc resasons bchind their such bchaviour ? 7

OR

(c) Comment briefly on food processing industrics in lndia. 1

(d) "Direct from falm to consumcrs" is a conccpt fast growing in lndian agriculture producc

marketing especially B-CIass cities. Explain importancc of this conccpt lor farmcrs

getling bcttcr prices for their crop. 7
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(a) The demand for cold storagcs is increasing day by day. IIow dors this hclp irr devcloping

agro-business in India and abroad ? Explain. 7

(b) lnstcad ol traditional practicos, Indian farmers should usc modern rcchniques of [-arming

such as mobile sprinklcrs, good quality sccds, organic fcrlilizcrs and more usc 01'

farming cquipments and machincs. Ihisshiltwill be bencficial lbr csononric devclopmcnl

of India. Do you think so ? Justily your answer '7

olr
(c) Do you think that organic farming can givc good rcturns to thc lanrers on thcir agricullural

produce / 1

(d) Indian alphonso mangoes arc lamous throughout the world. Supposo you arc rvorking as

marketing manager in export division for a firm dcaling in mango drinks. I-ist and

elaboratc various lactors to asseess polcntial lo c\pon alnhon\(, mungo(s in intemational

market. 7

(a) \tr'hat is l;PO ? Dcscribc importance of this mark for consumcrs. 7

(b) 'lb procure a sizable portion of markctable su4rlus ol lbodgrains at an inccnrilc fri(c
and to makc timel)'rcleasc through public distribution syslcm. arc tno nrain functions

ol [.'CI. I)iscuss various shortlalls and limitations of ICI in this rcgard. '7

olt
(c) Dcscribe the role oI'APEDA in pronlotion ol cxpofl ol Agricullure products. 7

(d) Mr. Ravi is a )oung MBr\ graduatc from rural arca ol Arnra\itli. llc *anrs to slarl

busiress ol Potato chips. Br.rt hc is tlcing financial and tcchnioal problcm. Iixplain rvhich

institution may assist M. Ravi in his vcnlurc and horv ? 7

SECTION-C'

Taking thc intemct 1() villagcs and cmporvering rural India rvith irrlornxrion al thc click ol
button is what best dcscribc I'lC's mr]ch acclaimed initialivc c-choupal. With the hclp of
c-choupal farmers can access latcsl local and global information orl wcalher, Scicntillc

farming practices. as wcll as markct priccs at thc Yillage itself rhrough rhis rvcb-portal-ali
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in [{indi. It is specially designcd to solvc the problcms of l[dian famcrs, as thcy are a]\\,ays

trapped in low risk taking ability, low invcstmcnl, low productivity, low valuc addition. low

market orientation. IIence c-choupal \\as born as markel lcd business modcl lbr cnhancing

compctitiveness ol agri business.

A lead farmer who acls as an interfacc bctwccn colnputcr tcrlninal and l'armcrs is known

as Choupal Sanchalak' Full contcnts ofthis sitc arc thereforc nade available to rcgistered

sanchalaks only. 'fhc e-choupal initiativc otlers lanners thc poucr of scalc and hctlcr

bargaining power in selling their produce and buying agri inputs.

Qucstioos:

(A) IIow IIC'S e-choupal is solving problems of [ndian farmcrs 1 1

(B) ll'C's e-Choupal is innovativc dislribution markct channel. Do ycru agrce'l Justily your

4

(C) AIso discuss its impact on farmcrs, consumcrs arC on middlcmcn (intenncdiarics). 3
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