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:- (l) Attempt all questions.

(2) !'igures to the right indicate marks.

SIil(lIl()N-A
(a) Dclinc thc tcrm advertising. What are the participants in the advertising p|occss ?

Explain in briefthe functions of adYertisillg. 14

OR

(b) Some feel that advertising manipulatcs lhc mind, while others are of the vierv that

adre ising seeks to persuade. Justiry the interpretation b) considering social and ethical

aspects of advertising- 14

Sf,CTION_B

(a) What do you mean by the telm'Integrated Marketing Communication ? 7

(b) Alter successful Iaunching of 'JTO' cellular services by the Rcliance group, other
telecommunication services wcrc torced to reduce the tariffplans and increase the data

allocation to compete with JIO. Comment on the telecommunication sorvices war by

considering AIDA model of communication. '1

OR

(c) Explain in brief various steps in the innovation adoption model of communicalion. 7

(d) IPl-lndian Premier Lcague b1' BCCI since its inception 2008 is getting success as

leading sport-event brand. Commcnt on the communica{ion model used by l-}CCl \rhich
is a blend of Cricket. Cincma and Corporate- '1

(a) "The prime objective of advertising is to increase sales and profit maxinrisation". Do

you agrcc ? Give reasons by considcring the DAGMAR approach. 7

(b) The pLLrpose of advertising appeal is to influence consumer's feelings towards product.

Identiry and comment on the appcals uscd in the following Ad-Campaigns :

(i) \f'lLD-STONE-Pertume Bodl Spra_v

(1i) VNO-Seifie-Phonc. 1

OR

3
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(c)

(d)

(")

(b)

l-ixplain in hrief vadous elements of Bod] ('opt in Print Ads '7

PR()-K-AIIADDI lbum;unent will he organised in your city in the month of Januar)'

2018. Your collcgc is appointcd as P:(rmotional campaign partner. As a student of

marketilg class, sug6cst suirable messages and headlines to popularise thc cvent irr your

ci1v. '/

stlcTIoN-{

Explain in brief !arious lactors afltcling media planning process

Explain advantages .rnd disadrantages of the lbllouing media-;chicles

(i) Billboards/Iloardings

(ii) Telelision.

OR

5

(c) Explain how Advertising Budgct is allooated ? State l arious approaches for Advertising
Budget. 7

(d) Givc detailed classiflcalion of I'rint and Rroadcast lvledia. 7

sEcTl()N-l)

Cala Cofl'ee Day (CCD). knou'n 1br using uncon','entional marketing strategies, is believed
tr) spend most ol its promotioral budger *itlrinthe prenrises and 8-109t on Iirtual markcting.

As pcr media reporls. lh( compan.v is poiscd to enhance the onlio. budget to ahout i0
percent ('fils advetising rud!,ct. hs !idual initiativc Fricfids ofCoffee'aims at using social
networking platlbrms such as Face Book. Tuitter rvherc like minded coffec drinkers are

provided uith space to intera.t. share ootes. on coffee rclaled trir,ia and areas of sports and
nrusic, and also to plrrlicrpilte in onlinc gar:rcs aIId coniests.

'lhe company targcls lhe voulh ir the age group of 16-2,1 ,vcars.

On Digitrl Social \,Iedia like l\\'itter, CCD .rot motilaIing and catchv quotes from loyal \ruth
colTee drinkers :

Some rvorth noling qLlotes on Tq'itlers ucre as ioilolls :

By LJnlnoun-SIiPT' 20lJ : "l u,ould not hale m) Doisy alarm so much ii it *oke mc
up $ith the fragrance of coffcc instcad.'

By Untno$n-O(l l' 2l I 5 "Asking somc one out for coffee makes ,nore sense than asking
which caste they belong to or to \{hat rcLigion 1.hey l-ollo\r."

By l, nkno\\n-J.,\\' ll)I I : "You can tcll rf r $crman is jn lor'e b, rhe Na1' shc sips her
coffee "

(a) -^nalysc iurd conrmeDl on rhe digiral m,rrketing srrarcgy ofCCD i
(b) CCf) is spending more on \\'eb,idigiral edvertisinq as cornpared t,r conventional media

ldentil the reasons ', l
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