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M.B.A. (SeEestcr-Il) Examination
MANKETINC MANAGEIIIENT

PrDer-MBAfz05
Time : 1'hree Hours] [Maximum Marks: 70

N.B. :- (1) Atlempt ALL questions.

(2) Figures to the righl indicate marks.

SECTION-A
l. (a) What do yor.t mean by marketing management 'l Discuss in detail customel orientation

system approach and goal orientation of marketing. l4
OR

(b) ' Marketing is managing profitable cu(omer relationship". Justii tle statcmcnl by considering
nature and scope of marketing management in Global competition. 14

SECTION_B

2. (a) What are the comparative features of targeting and positioning ? 1

(b) ABC Corporalion, a rcputed grocery store decided to cxpand Lhe business to Nonhern
India. You are requircd to preparc the marketing plan for thc said rcgion. Prepare the
checklist lbr preparing a marketing plan for ABC Corporation. 'l

OR

(c) Define market segmcntation. ExplairI in briefcustomer and product basod segmentation.
1

(d) Navnget lldia Ltd., is a well recognised company in stationcry products. The company
recentl.v launched ncw product linc for students residing in rural region. Explain lhe
process of STP marketing for its ncwly launchcd products. 7

3. (a) 'Produot Lilc Cycle'concept is applicable to retailing. Do you agrce ? Juslify. 7

(b) Comment on lhe stage of PLC of the following brands :

(i) Maza (cold d nk)

(ii) Sport Utility Vehicles (SUV) in India. '1

OR

(c) Discuss the process of New Product Devclopment. 7

(d) Suggest suitable pricing strategies for the following produot :

Electrical lights (LED). 1

SECTION-{

4. (a) In the context of channel of distribution, discuss the role of retailer' 7

(b) Discuss different channel levels with suitable example. '7

OR
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(c) Explain the significance ofPhysicrl 1)i-(lributi0n ln markcting. 7

(d) Discuss the recent trcnds in retailing and uholesaling. 7

SECTION-D

\\'hen Titirn Industries cxprndcd lrom the *atch rna-rkcl in April 95, whcre i1s Titan \r"'alches

brand had been extremcllr successful into dcsigner je\\ellery with its Tanishq brand of
$'alches, :hc companr.*as obriouslv trling to appeal t., the bu)ing po*er ofthe supcrrich.
lb begin u'ith Tanishq or'lcred i8 Carar,1et\ellcry to consuneN rvho have traditionally
purchase.l Yello\\-22 Carat goLd. Also the Europca[ dcsigners did not go do*n wcll q,ith

consumers uho prelered chunly traditronalje\ellcry'. \lorc important, howevcr not only was
branded .jeu'e)lery a super prcrniun producl at a pricc lcvel that \\,as 20olo higher than that
oI jcrneller)'. but despilc ils a\o\red attenrpt 10 providc an exclusive producl, lhe company
uscd ncwspaper tbr its ad..,crtiJirlg and built a rclailing syslem different from that ol litan.
Rcpclled by the easy availability and lack ol cxclusivitv. the superich responded lukcwarmly
to the product lorcing a pricing and posilioning rethink two years later.

(a) Suggest a communiclllior program that will appcal to thc target market in the case.

1

(b) Wh),marketing rescarcll bccomcs significant in thc abovc casc / Justifl, and suggest
suihble research lools for lhc said research. 7
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