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306 : SAIES AND ADVERTISING MANAGEMENT

Time--Threc Honrsl [tvlorimun Marks-80

N,B. r- ( I ) Attcmpt ALL questions.

(2) AI qurstioos carry cqual narts.

(8) Define Prsdnal S€llin8. 4

(b) List out lhe frDc{ions ofDistribution MEngement.

(c), 'Explain lhe import@r of Salcs MdrgemcDt.

(d) Describc Sales Policics.

OR

Explain lhe ne€d ofDi*ribution Managemeot. 4

Explain lhc importance of Sales Maageme m. 4

Dscuss the objectives of Persoml Selling. 4

Elaborate thr role ofsalcs Policies. 4

Elabomle thc role, signiffcance and functions of
Comnmietion 16

OR

@) Interpersonat shitl has a m4ior rcle in dcveloping
rhe imagc of a product i[ thc mird of consuDers.
FJelaiD. 16
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3 (a)

(b)
Discuss the iechniques ofsaleg promotion. 4
Elaboraie'sales Eomotion through mcrchandising,

(c) Undedine rhc significancc ofcfiipeign.
(d) Expl&h th€ iElpofiarce ofsalcs promotion.

OR
(e) Desc be drc role of'Fashion Shows,. 4(0 Dscuss the \sious limitations of Salcs pmmotioD.

(g) Exphin the role ofShow Room Promotjon.
(b) Describc Sales Promotion Campaigr.
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(h)

Define Advcrtising. Elaborate lhe imDortance ardfielions. 16

OR
Dffifte in d.rail ihe vEid ct"sifi.rricn ofAdt€dsing
cnd is objectives. 16
Explain the limitatioos of Elecuonic Media ofAdrvtistrg'. 4
Elaboratc thc organisarion of Advertising Agency.

4
Discuss the role of 'Outdor Media Advertising'.

4
Describc mcdia plan stratcs/. 4

OR
Dcsaibe tbe advatages of ?@l ModiaAdEtising:.

.4
ExplaiD the fiDctioDs of Advertising Agwy. 4
E(phin the advqtaScu of Pdm Media Advcrtising

4
Dcscn'bc tb€ ErErits of eledlooh ]Ilodia ofadverfisirlg.
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