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B.B.A- (Part-III) Examination

306 : SALES AND ADVERTISING MANAGEMENT

Time : 1'kee I lours] LM&\imum Marks : 80

Notc :-(1) Anempt ALL questions.

(2) Allquestions c6rry equal miuks.

I . (a) Describe concept of Salcs Management. Explain shape and necd of Salcs and Disttibution

Managemeot. 16

OR

1t) Deline Sales Policies. Describe personal selling and its objectives. 16

2. Explain in shon :

(a) Interyersonal Skills 4

(b) Negotiation Skills 4

(c) Commuication Skills 4

(d) Advantages ofSelling Skitls. 4

OR

(c) Explain thc objectives oflnterpcrsoral Skills. 4

(11 Describe ihc gpes ofcommunication Skills. 4

(g) Delinc Selling Skills. 4

(h) What do yor.r mcan by 'Negotiation Skills' ? 4

3. (a) Explain thc techniques of'Sales Promotion'. 4

ft) Describe'Sales Promorion tkough merchandising'. 4

(c) Elaborate the importaflcc ofFashion Shows. 4

(d) Explain the objcctives ofcampcign. 4

OR
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Explain the drarvbacks of Sales Promolion.

Definc thc objectives ofSales Promotion.

Describe thc disadvantages ol'Iashion Shows.

Explain thc concept of Salcs Pr.rmorion.

What is the meaning ofAdvertising ?

Explain tbc objectives of Advertising.

Elaborate the classilication of Advertising.

Describe the imponance of Advenising.

OR

Explain the functions of Advertising.

Defi nc the linritations of Advertising.

txplain the various modc oIAdvertising.

Elaborate the imporkrcc of 'Skills ofAdvertising'.

Dcscribe the classilicalion ofAdvertising Media. Explain the media plan and strategy

OR

(h) Explain il dctail the organisation and fi.rnction ofAdvertising Agcncies
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