
B.B.A. (?art-Il) Examirxtion

MAIiKETING MANACEMENT

Time : Three Hows]

Note :-(l) Attempt all trM questions.

(2) All questions carry equal mark.

(a) Explain the concept of marketing.

(b., State rhe characteristics ofservices.

(c) Explain the role of marketing in developed economy.

(d) What are the various kinds ofservices ?

OR

(e)
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(e)

(0

G)

(h)

Explaid the importance of Dxarketilg to society.

State and distinguish between marketing and selling.

Explai[ the coqcept of marketirg services.

Explain the objectives of marketing managiment.

Explain the concept of marketing research.

Discuss the benefits ofmarket segmentation.

Explain the concept of marketing mix.

Explain the fuoctions of marketing organisation.

OR

Explain the importance of marketing plarni4.

What are the objectives ofmarketing research ?

Explain tie concept of market segmentation.

Explain the demographic and social economic segmentation.
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3. Discuss the various modcls ofbuying behaviour 16

OR

What do yoo undcrstand by consumer behaviour ? Explain factor detemining consumer behaliour.

t6

4. (a) Explain the characteristics ofgood brard. 4

(b) Explain the slages in the product life cycle. 4

(c) Explain the flEctions ofpackagrng. 1

(d) Explain the advantages ofbranding to consumcr. 4

OR

(e) Explain the need ofpackaging. 4

(0 Explair the Opes ofBrand. 4

G) Explain the process ofdevelopment ofa neq,'product. 4

(t) Explain the advantages ofbranding ro producer. 4

5. Explain the functions ofAdvertisement. Describe the t ?es ofAdvertising Media. l6

OR

\l}at is Sales Promotion ? Explain its objectives and discuss its role in marketing. 16
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