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B.B.A. Part-II Eramination

MARKETING MANAGEMENT

'Iime r Three Hoursl [M&]dmum Marks : 80

Note :- (1) Attempt all five questions.

(2) All questioru oarry e{lual marks.

1. (a) Marketing of serr ices plays an important role in developing econom!. Disctl.ss- 16

OR

@) Explain tre concep ofmalkedng. AIso explain tlt diference between rnarketilg a:rd sclling. 16

2. (a) Explain the importance ofmarketing plannir g. 4

(b) What a..c thc objcctives ofmarketing resoarch ? 4

(c) Explainthe conccpt ofmarkel segmenlation. 4

(d) What is demographic s€gmentation ? 4

OR
(e) \l'llat arc the benefits ofmarket segmentatiol ? 4

f1 Explain the concept ofmarketing mix. 4

G) Explain the concept ofmarket rcsearch. 4

(h) What is the process ofmarket research ? 4

3. (a) What are the factors detemining consumer behaviour ? 16

OR

1b) Discuss the rarious models ofcon$nner buling behavioul: 16

4. (a) Explain the need ofpackaging. 4

(b) Explain the tlpes ofBrand. 4

(c) Explain the process of development of a ncw producl. 4

(d) Explain the advantages ofbranding to producer 4

OR
(c) Explain the advailages ofbmDding to consrmers. 4

(1) Ex?lain Lhe tunctions ofpackaging. 4

G) Explain the stages in product life cycle. 1

(t) Explain the chamcteristics of good bra.rd. 4

5. (a) "Personal seiling is more effective than advertising." Do yor.r agree ? Explain. 4

(b) Explain t}Ie conceps ol skimming picing stategy. 4

(c) Distinguish between 'Advertisemcnf and 'Publicity'. 4

(d) Explahltrc metlods ofsales promotion. 4

OR

(e) Whte a notc on marketing commrmicatior,. 4

(0 Stsle the advantages ofadvertisement. 4

(g) Explain the concepl ofFomotion mi\. 4

ft) Explain thc concept ofsales promotion. 4
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