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NIBA (Semester-IV) ExnEitlation
ItT,R{L NIARKETI\C
Paper-l\,IBA/J205/SNI

'lime : Th,ree Hours] JNlaximum N,{arks I l0
Nofc :-(l) -Artempt,\LLquesrions.

(2) Figures to thc right indicate marks.

SECl'ION_A

l. (a) Dclinc Rural \larketing. Discuss the cvolution and scope ofmlal markeling. l4

OR

(b) Explain the nature ofrural marketins. Also explain thc factors that have made mral market
atuactive. i1

SECTION-ts

2. (a) Discuss fie model ofconsumcr bchavior with reference to rural consumer. 1

(b) Resident of small village har ing farm of l0 Acres $ants to purchase motor bikc; rrhich
factors maf influcnce his dccision maling process ? 7

OR

(c) What is Bmnd l-oyalt\ ? To \yhal extent it is important for rural markel ? Comment. 7

(d) PrMucts like carp!! ai.rd lumiture are experuivc. Ho$e\er the producls ofdifferent nrtuilrlactuilN
havc fcw dillercnccs. r\s carpet and fumiturc reflect conslrmers'social starus and lhcir st\lc.
the consumers may bc delighted by these products or sholving dissonance. As a nrarkcting
expcrl you are rcquircd to reduce this dissonance, sincc conslrmers face great difficulty as

carpcl needs more mainlenance in rual pan of India. 1

3. (a) Discurss the functions oflntenlal reporlin8 system. 7

(b) ABC l-td., a footlvcar company wants to launch its nelv product calcring to rural school

children and wanls to uDderstand the currenl buying beha! iours oi lhcir parents; prepare

research plan for lhe same. 1

ol{
(c) Discuss the rural versus urban marketing research- 7

(d) You are required lo collect lhe data lrom rural markcl \vhere morc thiul 809/0 customers are

illiteratc. What innovative tools will you use for data collcction I Explain minimum 2 such

tools \\'ith illustrative exa,'nples. 7

sEcTto\-c
4. (a) "Usints containers for packaging can increaso ruml cuslomer base"- Commcnt. 7

(b) Discuss the merils and demerits ofcompetitiofl basc approach ofpricing strategy in rural
markcl. 7

OR

(c) \\'hat are the benefits of effective producr strategy ? Explain each in short. 7

(d) "Product durability is an important paramctcr for product dcsigning strateg)-.". Comment. 7
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SE('TIo\. D

In 19i9. Pidililc lnilustries Llccided 1o inter into ihe Jdh.si\. or \\'hite cluc nLarker. Clue is
pritnarilv consumed irl uord \rorking. Pidilit,: captured approximotelv (,091 nlarkct share.

Tle company decidcd Io enter thc retail nrarkct 1\ith thc product under the brand nante Fe!icol.
h desigred collrpsjbl. lubej ir Jiilirenr sr,rcs in orLler to catcr to !he dili'cr(nt segment c,1'

customcrs.

Pidilite has laLlnched sercrrl inili:tli\'.J to sulli,orl carfenters. Ir$ ic,.rl ( hampion's Club, $ hich
helps carlenters to incrca-.c 11]eir socirl contacl and imfroYe their lilc s1l le. The h,rand has built
strong hrand eqLli!}' ovcr th. \ e.]rs.

lhc brard portiolio ha: hecr hendlcd hj O & NI. 'l he creati\s strarcgy has been to rnake
bondingaFcvicol alrribLrrr (,&\1 !\.rnrhecamDai.tnoftheccntrrrlsilveratthe2000Abby
,\rvards tbr their Fevicol lrd\ erti\mcnr

Some ol the lamous luncl lirt-s in lrer icol :rrl ale like "l)akdc Rahana Chodna Nahi". "Jor l-aealie
I laisha" etc. Toclay Feviccl br anrl is a part of erery ln(lian s vocahularv :

Questit,ns:

r..t) .balr.c thc r".: +

(b) "Fcvicol is ad\ eniseL' on rmotiomrl ard -rorial plartirrm not on technical onc". Is ltjLrstitiablc /
Explain. 5

(c) l\_rat other promotional r e3sure \\illJou suegcst to make l;cvicol products morc popular )
)
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