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NI.B.A. Semester-Ill (New) Examiration

CUSTO}TER BT-}L{\iIOUR IN PHAR\IACELTIC.{L INDUSTRY

Paper-lIBA/3502/PH

Time : Three Hoursl l\la\imum llarks : 70

\ote r{1) Attempt all questions.

(2) Figue in right indicare tull mark.

SECTIO:{-A

Descdbe in detail how schema theory is applied to Innovator and Laggard caregon ofDoclors.

1.1

OR

Discuss the orgenizalion and overview ofcustome! behaviour in phamlaceuticais industry. 1-+

SECTIO\-B
(a) Generating prescriptions from doctors is a difficult task aDd involves various hurdles ro be

tbced. Discuss. 1

(b) You are appointed as a sales manager for Nagpur region to genciale demand for your

product which is having very less demand there. What.vou will do to increase demand ?

1

)

(c)

(d)

OR

Discussindetailvariousbarriersa11ictingtheplescriptionge[eraiionfiomdoctorS,

Moon pharraa is tlinkiog to starr onlinc delivery ofphaxma products. Help out to prepare

the strategy ibr it. 1

Discuss the various applications ofcognitive dissonance theory to\aards pharma industry.7

lbu are uorking for an pharma companl to study &e fieory ofcognitive dissonance. How

will you do rhe stud-"'' to apply it and suggest any solutions lor ahat ? i
OR

(a)

(b)

(-NW 
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(c) Discuss the cunem scenario oihuying behavioul oldoctors tor,,'ards pharma ildust-r. 7

(d) -{s a mcdical ieprcsentative of zec phaima. analyze thc morivational needs oldoclors to
qrite the prescription products ofzee pharma. 7

SECTIOX-C
(a)ExpIainthemotivationalcyc1eusedlordoctor5.

(b) Explain the role ofemotions plal€d in pharmaceutical seclor. i
OR

(c) Explain thc concrpt oftro-sided arguments. :
(.1) Explain rhc concept ofpersooalit-y and self image qith respect to phamlaceurical industr\.

1

Sf,CTION-D

Disha phatma anal]-sed customer behaliour lor supcrspecialitl-, segrnents. Some ofthe proriucts

rvere facing decline of markcl share. Io find why customer choose orhei brand. ir is inlpoflxnt t,rr

fiij firarketer to recognise and understand the compiler decision rnaking proccss a consumer eocs

through. Old prodLrcts hcd shown sales gro\,,th whercas innovalive product had shorm saics

growrh. No* disha has taken ofall innovative products from thc market and thinking to laurch
again.

(i) Analvse thc case a,rd give suggestion. 1

(ii) Suggest horv eir can differentiatc custome-r in general ph.'-sician and superspeoialiry catcgory

in above case. 7
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