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M.B.A. SeEtcster-III ExaminatioD

CONSUMER BEIIAVIOI]R
Paper-MBAJ3203/M

Time :Three lloursl [Maximum Marks : 70

Note :- (l) Atempt ALL questions.

(2) l'igures to the right indicate marks.

SEC'IION_A

I . (A) What is Consumcr Behaviour ? Explain in dctail the concept and components of consumcr
behaviour.

14

OR

(B) What is Consumer Dehaviour Modclling ? Explain wilh a neat sketch "Howard-Sheth"
modcl of Consumer Behaviour. 14

SECTION_B

2. (-,\) What is Consumer Motivalion ? llow Maslow's Hierarchy thcory has relevance r+ith
consumcr motivation 1 7

(R) Which types of decision rulcs rvould you use Ior the folloving produots ? Justify your
answer i

(i) Laptop

(ii) Biscujt. '1

OR

(C) Explain u'ith a neat sketch thc sta8es in the process of'Consumer Decision Making"-
7

(D) What type of information sources do you feel are important for purchasing thc following
pioducts ? Justily your answer :

(i) Iaimess Cream

7(ii) sofr DrinL.

3. (A) What is "lii-Component Model" '/ l{ow it is used in atlitudc lbrmation 1 7

(B) Statc at least t\lo situations in which an asptational group or dissociative group affects
the buying behaviour of individuals. 1

OR

(C) Whal is the significance oI'Lifestyle' in understalding consumers ? Explain consumer

characteristics classification based on values and lif-estyle (VAI-S). 7

(D) Enjist aDl two products for rvhich according to you reference group would influence

stroflgly during purchascs ? Justily the answer. '7
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.1 (A)
(B)

E.xnlain in iletril iamrlr Buling l)eiision N4aking Process. 1

Dcscribc \lith thc hclp of two situations/cxamples how various influencing stratcgies
arc adopted hv sfor.rsc li)r resolvine contlicts during tamily buying decision making.

OR

Vhat is 'Diffusion of Inrrovatior' I Discrrss the stcps in thc process of Diffusion and

Adoption of innor alic'rr. 7

l\ hcalth carc prollucl:j manufacturer'. VIr. Na\Yal \',ishcs lo promotc various products
IIe is thinl(ing of using opinion lcaders for promoting the pr(,ducts. Suggest a suitable
promotional strategl using opinion leaders to \'1r. Na$al. 7

s!t( TtoN{
5

(c)

(l))

Sunder Singh had stu,licd onl) LLpto high school. tlc r.r'as ncw i2 years ofage, lived
alone in a rented roonL. :rrd r,"orkctl cight hour shill at one pctrol pump. then *ent to the
other one for anoiher eishr hour shilr. lle hrd a girlfiiend afld \\as planning to marD.

Oo(j day uhen he returned frorn rvork, hc gol a note from his girlfriend that she was
gctting married to sorneonr clse and he need nol bothcr her. fhi; u'as a terrible shock to
Suoder Singh and he fell apart. He stoppcd going to \\1rrk. spent Jleepless nights, and ras
very rlcpressed. After a month. hc *as running low on his savings and approachcrl his
carlie: employers to get hack his joh, L.ut they rvould not givc ILim a second chancc. He
u'ould do some odd jobs rt the railua.'- stalion or the hus termi.us.

One day. ncarly ttr(i )cars ago, he tr'as vcrl hungry rnd did not havc any money and
sa\\' a young maD selling ncwspapers. He askcd him \\'hat he u,ai selling and he told him
about'Cujara'(an independcnt non profi!, indepcDdenl nervspaper sold by the homeless, an
cconomically disadr,anlagcl men and \\'omef of this mr:tro ciq) Sunder Singh approachcd
lhc ollice and srancd sellirp the ne\r'spapels. Hc did not make 1ol ofmoney. but u,as good
at savin8 iL IJe slartcd savirtg mcrneJ, l'or a $,arll1 jacli(:t for nexl \,"inter.

llc was reasonahh happr' : hc bad money'to buy lbod, and no longcr homeless and
shared a room *ith t*c, rrthcrs. On.- clay. uith his sar,ings he bought a pair of second-hand
Nike shoes from lhc llea rnarket.

Sunder Singh is not unique among lou-income consumcrs. cspecially in largc cilies,
iI1 uanting and bu)ilrg \ilir shoes. Son. expcrts be]ieve that lor, income consumcrs want
the same products al1d sc:rices that ollter consumers want.

the rvorking poor arc lbrced to spend a disproportionatc pcrccnt of their incorn( on
food. housing utilities and hrahhcar€. Ther,solcll rcly on public tralsportxtion. spcnd rery
little on entertainnrent ol an\ kind. and |ave no securin. of any kind. Their fight is mainly
for day to-day surviva.

Questions:
(i) Whal does the purchrsc of a produ{jl like Nike mcan to Surrder Singh 2 j
(ii) What docs thc slor) sav about our society and thc impact ol nrarketing on consurner

behxviour I 7
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