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M.A. (Part—II) Examination
HOME ECONOMICS
Paper—I
(Consumer Economics and Marketing)
Time—Three Hours]) [Maximum Marks—75
Note :— ALL questions are compulsory.
1. Explain :
(a) Definition and scope of Economics.
(b) Classification of human wants.
(¢) Characteristics of indifference curve.
OR
(d) Nature and characteristics of human wants.
(e) Standard of living of the consumer.
(f) Law of marginal utility. 5x3
2. Explain :
(a) Factors affecting demand.
(b) Social effects of consumer decisions.
(¢) Label and Agmark.

OR
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(d) The weights and measures.
(e) Elasticity of demand.
(f) Family Budget. 5%3

3. Write about consumer co-operative movement in India
and write its advantages and disadvantages.

OR
Write meaning and definition of globalization and
explain its impact on consumer. 15
4. Explain :

(a) Perfect competition.
(b) The classification of the market.
(c) Super market.

OR

(d) Effect of share market on economic status of the
consumer.

(e) Imperfect competition

(f) Chain shop. 5x3
5. Write the meaning of advertising. Explain in detail
the objects and modes of advertising.
OR
Describe the different kinds of Taxes and their
importance. 15
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