AQ-1246

B.Com. (Part—IH) Examination
PRINCIPLES OF MARKETING
(Marketing)

Time : Three Hours] [Maximum Marks : 70

N.B. :— (1) ALL questions are compulsory.
(2} All questions carry equal marks.

1. Explain :

(a) Marketing concepts. 3

(b) Selling concepts. 3

{c) Marketing mix. 4

(d) Concept of consumer behaviour. 4

OR

(e) Importapce of marketing in business. 3

) ' Modem marketing concept. 3

(2) Elements of Intemall marketing environment. |
4

(h) Concepts of market segmentation. 4
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2. Explain :
(a} Types of Product. 3
(b) Product Development. 3
(c) Concepts of Brand. 4
{(d) Trade Mark. 4
OR
(e) Concepts of product. 3
() Stages of product. 3
(g) Objectives of packaging. 4
(h) Stages of product life stock. 4

(b)

(b)

Explain the objectives of price and types of pricing

methods. : 14
OR

What do you mean by price ? Explain its

importance. 14

What do you mean by channels of distribution ?
Explain the various types of channels of
distribution. 14

OR

Explain the role of retailers and wholesalers in
distribution channels. _ 14
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5. Explain :

(a) Optimum mix of promotion.

(b) Advertising media.

(c) Characteristics of an effective advertisement.

(d) Functions of Salesman.
OR
(e) Concepts of sales promotion.
(f) Limitations of Advertising media.
(g) Personal selling.

(h) Selling as a career.
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