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AV-37
B.Com. (Part—IIl) Examination
INTERNATIONAL MARKETING

Three Hours] [Maximum Marks : 70

N.B. :(— (1) Solve All questions.

1. (a) Define International Marketing. Explain the nature and significance of International
Marketing. 14
OR
(b) What do you mean by Foreign Market [dentification 7 Explain the sclection process of
a Foreign Market. 14
2. (a) Explain Product Designing. 4
(b) Describe the significance of Label. 4
(c) Elaborate Product Life Cycle. 3
(d) What 1s after sales service ? 3
OR
(e) Explain Standardization. 4
(f) Explain the concept of Packaging. 4
(g) Define the term ‘Branding’. 3
(h) Explain the concept of “Product design’. 3
3. (a) Explain in detail various pricing process and methods applied in International
Marketing. 14
OR
(b) What is price quotation and enumerate the various payment terms used in International
Marketing ? 14
4. (a) State the role of personal selling in Intcrnational Marketing. 4
(b) Explain the concept of “Sales Literature’. 4
(¢) Explain the concept of International promotion. 3
(d) State the nature ol International advertising. 3
OR
(e) Write the advantages of personal selling. 4
(f) What is direct mailing ? 4
(g) Write any two methods of International promotion. 3
(h) Discuss the rules regarding International advertising. 3
5. Explain the various steps involved in export procedure. 14
' OR
What factors should be taken into account while selecting distribution channels in a foreign
market 7 Explain. 14
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(2) All questions carry equal marks.
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B.Com. (Part-—I1 I} Fxamination
NTERNATIONAL MARKETING

Time : Three Hours]
(FrdY AR

T :—c‘r”ﬁ’é e I TITTE
(2) FF yIEIET W 07 MmEd
1. sy dresErdy fHov— e T r I B3 T

T

SR I GIE B E
Bt il =t o
T
(F) gATHETIAr 9 F9T T
(F) TerTHEl JEEe ST R

= B Branding) f 3seiE =
(3) Feg TEEE HEITA 400 T
3.0 () diETeer Praere goataverg e 33y v 9t

[Maximum Marks ; 70

ety
EEES

]

[F]

(2) T Bf3e s o e ST SumErE 9y waa ggw o' 4 14

SN E I I LA CHRE A b6 i Ll S B E D e D 4

() FFag a1Fmm (Sale literature) 3 Fo=T97 squs w1 4

(F) FEETT HedAT AT e 3

(T) FHGTaT QST 4Ry T 4 3
Py

(3) FafgE= frao = - 4

(F) YFied TSR T 1

(M AT = FTeaEl @1 TEe fem 3

(3) TR ST HE AFCT=N SPTETETEE g4 w7 3

5. g wefue 3o e g w%a oy T ® 14
faat

ev sl TEOT TR AT S WEAAT S SSAET AR ey 7§ ignE W

-

WPZ—2675 2
http://www.sgbauonline.com/

(Contd.)


http://www.sgbauonline.com/
http://www.sgbauonline.com/

http://www.sgbauonline.com/

AV-37
B.Com. (Part—III) Examination
INTERNATIONAL MARKETING
Time : Three Hours] [Maximum Marks : 70
(fewdt  wrEmm)
Tz — (1) aft w97 &= Ff
(2) Tft get & fF TET F
1. (¥ daemey Ao #7 afeamn #IT ud 39F @Y qul "ged T S | 14
' eran
(%) Fage faqulr 7t ggar (Foreign Market Identification) &7 312 ez #iford | fasef faaoh
& Tga @ ufkar wqve FIT | 14
2. (3 Teqg wET (Product Designing) &1 3l Tqme @i | 4
(&) gl (Label) &1 ®ged ¥z &R | 4
(F) 3 (Product) SaTasw w5 WY | 3
() w7 wemm dar = wfomen SR | 3
AT
() wardieer #7 anf TE A 4
(F) At FI FHeqd] T HIVH | 4
(M) ‘el fo7g’ (Branding) T ST W qioTem S | 3
() I AT F FFHeqn e FRE 3
3. () Fawrsdw Baer # o @i gl B wem s o vaft e afisr aaee
HIfeT | 14
HAT
@) oo Ffaer &1 ord s Y siqoedy fawem & Rfag wga gl wwee Fem
14
4, () o fague ¥ afigra G Y afasr sose R 4
(@) 7 arfgen (Sales Literature) ® Hadod"T w052 @i | 4
(F) AT Hadq FT GheoT T P | 3
(3) Haexmely fsmas @1 @ey 9 I | 3
Fgar
(3) =frama g & e fofed 4
(F) ‘gemet gwaar &1 aef aared 4
M s gfg # 9 of @ wafmt fated 3
(8) srarame famme w@eel frgat & == ST 3
5. Protg e ¥ owfie fGfe fafafdt & s & ==t i 14
AT
fagaft arare F faaor wof &1 999 w3 TH9 5T FICH & WA @A ey T e |
14
WPZ—2675 3 275

http://www.sgbauonline.com/


http://www.sgbauonline.com/
http://www.sgbauonline.com/

http://www.sgbauonline.com/

http://www.sgbauonline.com/


http://www.sgbauonline.com/
http://www.sgbauonline.com/

