
AtJ-r481

B.Com. (Part-III) Examinatioo
ESSENTIALS OF E.COMMNRCE

'Iime : Threc }loursl lMaximum Marks:70
Note :-(l) ALL questions arc compulsory

(2) All questions carry equal marks.

I. (A) Explain thc conccpt of E.Commerce. 5

(B) Explain thc bcnclils of E-Commerce to the consumcr. 5

(C) Explain thc limitations of E-Commerce. 4

OR
(D) What is a Smart Card ? 5

(E) What is a Credit Card ? 5

(F) What is E-Payment System ? 4
2. Explain thc coocept of B2C. State thc shopping procedure through intemct. 14

OR
Explain the concept of e-auction. Write benefits and limitalions of e-auction. 14

3. (A) Explair the use of B2B. 5

(B) Explain the Just in time delivery in B2B. 5

(C) Explain the bcnefits of EDl. 4

OR
(D) Explain the characteristics of customer orientcd market place. 5

(E) Explain the architectual modcl of B2B. 5

(f) Explain the functions of B2B. 4

4. (A) Explain the conccpt of G2B. 5

(B) tsxplain thc characteristics of Fl-Government. 5

(C) F-xplain thc concept B2G '1

OR
(D) Explain the concept of C2G 5

(L) Explain thc objectives of E-Govcrnment. 5

(F') Flxplain thc E-Govcmancc models. 4

5. Explain Do-it-yourself model and media model in detail. 14

OR

Explain madc-to-ordcr modcl and hybrid model. 14
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B.Com. (Part-III) Examination
ESSENTIALS OT' E-COMMERCE

Timc : -l hrce Hours] [Maximum Marks

fm&rra,)
{fir; (l) rt:si frsEi 3lFr4rd 3{in.

(2) ird 9'Firr qqri XlT 3,r}d.

t. 1u; {-".fud+ q4-rr rqLz r.(
(q) t-6ffi ws.i-{.rliTi im .+,Tq? qirn

(6) {-+ffinn qq,tt e,r're +rr.
ffiqr

(s) ed flt' rerri 6rq

19 iBa +rd rflri +rq ?

(s) firde{ cillr1 qafr mr
2. It2c fr [+.cTr B€ fi1 grq+a-eR ({tft firqrff rfr{I F]trz Frr.

fti{r
{-ftfirsrff {6..r+r qcz on {-iM qrqi e qql+ ft-a.

3. (3I) B2B i s.rqli{ {']uz 6{.
(E) B2B r{r} Just in time delivery tllsc 6al
(6) I-DI i qrq? Icq +n

f$-{r
G) nE{rltg€ "ffi{ i}fr ?fhsei uim
({) B2B i 3ttd}rs.f, qi}o Fqu? 5'ir
(s) B2B A ar{ 1-q-q{rq } aqa{rq) tqt:. .5{r.

4. (3r) G2B dl rrrcqrr rqoe .tr{r

1<) {-rr€G.ff aEF.i {ct'z Frr
(6) B2G -qt F{.q-fl (l.{q 61r.

Eiqr
G) C2G * fficq{l Tt]r. 6fi
(i) {-rr€rtz i l?n qrn
(s) {-rrd'r-s' fa1fl rwr e;n.

5. Do-ir-your-sclf model 3nFr Media modcl Rfr.tf{ tqEd s-{I
fr-{r

Made-to-order model sflfri hybrid model afi6{ so,a 4-{r.
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B.Com, (Part-III) Exsmination
ESSENTIALS OF E-COMMERCE

Time : Thrce Hoursl [Maximum Marks:70
@tta+)

{fir :-(l) n$ sg{ rftad ? r

(2) {fi er+ i rfa qqn ? r

I. (3D {-FH d r+ec.n (q€ of 5

1<1 {-+H t rc"ikir d Ai sra s;rct easc 6t r 5

C6) t-+H + qcfftl d we of | 4

S'liIT
(s) eT/ 6rJ +r s{ rqar df}} r 5

6y frBc +rd rr qd sse +1Rt 5

($) E-payment !-ald qri sqr ? 4
2. B2cfr t'mF,r,ir hl srre +1frt r Internet Rl {-6rq-dl t B'{ d{€ t {q q1 r+tfi +1 orfr

? ? coni r 14

iffi{T
E-auction +1 r+eq,n ol rqoz qffFsi t E-auction * qrq? srt< qqFqr fuA r A

3. (3r) B2B +1 oqfrffrd-I qdrd r 5

(E) B2B i Just-in time delivery <i nrlgr<t t 5

. c6) EDI t Ai 4rA $rq? s-dr{} t 4

TEI

F) n-6fi 4'iid sr"lr1td qi fiM esz +1ftti t

B2B + 3{r+fzFs{d qisd d flq d&t r

B2B + 6rd d rq-r +lfri r

c2B +1 {6er +l era +1ftti r

E-govemment +1 EM car"i r

B2G d F.6ffiil d soe +lfut r

sFrr
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5

(s) C2c+1 FdEq{r +l sq q1ffi t

(l) E-govemment i r?sq rqoz st r

(s) E-govemance model q1 tve frFqi t

Do-it-your-self model 3fr( Media model d {frRrR Fqre +1ht I

lrqT

Made-to-order -odei 3lt{ hybrid model +1 qq frFr} r
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