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B.B.A. (Part–III) Examination 

SALES AND ADVERTISING MANAGEMENT 

Time—Three Hours] 	 [Maximum Marks-80 
Note :— (1) Attempt ALL questions. 

(2) All questions carry equal marks. 

1. (a) What is Personal Selling ? Discuss in detail the 
theories and process of Personal Selling. 	16 

OR 
(b) "Survival of the fittest" is the jargon most 

commonly used among sales people. Comment 
with reference to different roles played by sales 
person to initiate sales. 16 

2. (a) "Negotiation Skills are necessary to close a sales 
deal." Justify the statement. 	 16 

(b) 

3. (a) 

(b) 
(c) 
(d) 

(e) 

(f) 

OR 

"Communication is the life-blood of any 
organisation.' Discuss. 	 16 

Explain 'Campaigns' as an useful sales promotion 
tool. 	 4 
Describe the concept of Merchandising. 4 
State the importance of Sales Promotion. 4 
Define Consumer Promotion. 4 

OR 

State the limitations of Sales Promotion. 4 

Explain any two tools of Sales Promotion. 4 
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(g) What are the objectives of Trade Promotion. 4 

(h) Book exhibitions prove effective in promoting new 
authors to have a platform build their brand. 4 

	

4. (a) State the importance of Advertising. 	4 

(b) Explain AIDA model of Advertising. 	4 

(c) What is the concept of Geographic coverage in 

advertising ? 	 4 

(d) Which media of advertising will you use to 

	

promote a pen of Rs. 500/- each ? 	4 

OR 

(e) Classify advertisement on the basis of target group.4 

(f) State the functions of advertising. 	4 

(g) Explain `DAGMAR' approach of advertising. 4 

(h) What are the elements of Promotion Mix ? 4 

5. (a) What is Media Planning ? 	 4 

(b) State the functions of an Advertising Agency. 4 

(c) Explain the advantages and disadvantages of 

Television as media. 	 4 

(d) Write a note on "Sandwich Advertisement". 4 
OR 

(e) Inspite of Audio and Visual media computer 
based media plays a significant role. Do you 

agree ? Explain. 	 4 

(f) Explain the term 'Business Publications'. 	4 

(g) Reliance wants to arrange a road show in Amravati 
City. Suggest media planning for that event. 4 

(h) What factors govern selection of media vehicles ? 
4 
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